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ethical label & 
certification in the world.



Visibility of Fairtrade products has increased since 2021 
for nearly all major product categories in the US.



The Fairtrade label has an overwhelmingly positive affect 
on the perception of brands who have certified products.



Despite increased cost of living, 2/3 of shoppers who 
know Fairtrade are willing to pay more for certified 
products



Consumers will pay a higher premium for certified 
products, and the acceptable price difference has grown 
since 2021.
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Fairtrade & Bananas



Current market prices are below what US shoppers say 
would be reasonable for Fairtrade bananas.



A majority of US shoppers1 are willing to pay 
$5-11 more annually for Fairtrade 
conventional bananas.

https://www.statista.com/statistics/257188/per-capita-consumption-of-fresh-bananas-in-the-us/


A majority of US shoppers1 are willing to pay 
$5-11 more annually for Fairtrade organic 
bananas.

https://www.statista.com/statistics/257188/per-capita-consumption-of-fresh-bananas-in-the-us/


Meeting shopper expectations



US shoppers’ values strongly align with Fairtrade



Currently the biggest barrier to purchase is availability in 
retail



Shoppers show high degrees of commitment to ethical 
sourcing regardless of their preferred retailers.



Fairtrade purchase frequency has steadily increased over 
the last decade. Today, 91% of shoppers who know the 
Fairtrade label report occasional or regular purchases.



Want our full consumer 
insights report?

https://www.fairtradeamerica.org/why-fairtrade/global-impact/reports-trends/2023-fairtrade-america-consumer-insights/?utm_source=retailers&utm_medium=research%20report&utm_campaign=IFPA24
https://www.fairtradeamerica.org/why-fairtrade/global-impact/reports-trends/2023-fairtrade-america-consumer-insights/?utm_source=retailers&utm_medium=research%20report&utm_campaign=IFPA24
https://www.fairtradeamerica.org/why-fairtrade/global-impact/reports-trends/2023-fairtrade-america-consumer-insights/?utm_source=retailers&utm_medium=research%20report&utm_campaign=IFPA24


Thanks!

mailto:questions@fairtradeamerica.org
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